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-KAMP Ver 1.0
- CHASOHA : Sallnt / APARE : s

-Target Audience

Frequency (f) Distributions

/ Bozx chAgfste /7] 2H:20034E 12 ~3E
116 ~ 24M Ed / Target Size : 5,000,000

H / Message/Vehicle Ratio : 50%

Frequency (f) Distributions

f % f % f+ % f % f+ f % f % f+ % f % f+
0 3.32 100.00 6.65 100.00 7 6.67 56.83 6.48 21.43
1 520 96.68 11.77 93.35 8 6.26 50.16 477 14.95
2 6.32 91.48 14.09 81.58 9 579 43.90 3.40 10.18
3 6.94 85,16 1412 67.49 10 5.29 3811 2.35 6.78
4 7.20 78.22 1274 53.37 11 477 3282 1.59 443
5 7.19 71.02 10.69 40.63 12 427 2805 1.05 2.84
6 7.00 63.83 8.51 29.94 13+ 23.78 23.78 1.79 1.79

Summary Evaluation Vehicle Message
Gross Rating Points (GRPs) 862.0 431.0
Gross Impressions (000s) 43100.0 21,550.0
Reach 1+ (%) 96.7 934
Reach 1+ (000s) 4,834.0 4,667.5
Cost Per Thousand (CPM) 15,243 62 30,487.24
Cost Per rating Point (CPP) 762,180.97 1,524,361.95
Cost Per net Reach Point (CPRP) 6,795,614.40 7,038,028.92

Vehicle List Rating Ad Cost000s) CPM-MSG Ads Total Cost(000s)

A 20.00 10,000 20,000.00 4 40,000
B 20.00 12,000 24,000.00 4 48,000
@ 18.00 12 000 26,666.67 5 60,000
D 20.00 15,000 30,000.00 4 60,000
E 17.00 13,000 30,588.24 4 52,000
F 25.00 20,000 32,000.00 8 160,000
G 18.00 15,000 33,333.33 5 75,000
H 21.00 18,000 34,285.71 4 72,000
| 10.00 10,000 40,000.00 3 30,000
J 20.00 20,000 40,000.00 3 60,000
Totals 30,487.24 44 657,000
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(E 3) KAVPE 0|23t E2LAIE £4/9] 0f

- KAMP Ver 1.0

- Target Audience : 16M ~24M =4 / Target Size : 5000000 ¥
Message
f+ 18 23 33 438 53 6H 73 8¥ 9 108 118 128
0 |100.00 | 100.00 | 100.00 | 100.00 | 100.00 | 100.00 | 100.00 | 100.00 | 100.00 | 100.00 |100.00 | 100.00
1 9335 | 9521 | 9999 | 39.66 21.23 994 4.89 2.36 115 0.56 0.27 0.13
2 | 8.58| 86.09 9368 | 3585 19.19 8.98 4.42 213 1.04 0.50 0.24 0.12
3 | 67.49| 74.07 | 80.79 | 30.90 16.54 7.74 3.81 1.84 0.90 0.43 0.2 0.10
4 | 5337| 60.84| 6668 | 2548 | 1365 6.39 314 1.52 0.74 0.36 0.17 0.08
5 | 40.63| 47.87| 5281 | 2015 1080 505 2.49 1.20 0.58| 0.28 0.14 0.07
6 | 2994 | 3623 40.25 | 1534 822 3.85 1.89 0.91 0.44 0.2 0.10 0.05
7 21.43| 2648 | 2960 | 11.26 6.04 2.83 1.39 0.67 0.33 0.16 0.08 0.04
8 | 1495 | 1876 | 21.08 8.01 4.30 2.01 0.99 0.48 0.23 0.1 0.05 0.03
9 1018 | 1292| 1458 554 2.97 1.39 0.68 0.33 0.16 0.08 0.04 0.02
10+ ©678 8.68 982 373 2.00 0.94 0.46 0.2 o.n 0.05 0.03 0.01
Totals
Vehicles Ads TCost(000) Cost(000) 1 2 3 4 5 6 7 8 9 10 M 12
A 12 120,000 10,000 4 | 4 4 00 0] O 0 0 0 0|0
B 9 180,000 20,000 3] 3 3/ 00 0] O 0 0 0 0|0
C 9 90,000 10,000 3| 3 3 00 0] 0 0 0 0 0|0
D 24 480,000 20,000 8 | 8 8 00 0] 0 0 0 0 0|0
E 15 225,000 15,000 5 5 5 0] 0 0] O 0 0 0 0|0
F 15 180,000 12 000 5 5 5 0] 0 0] O 0 0 0 0|0
G 12 144000 12,000 4 | 4 4 00 0] 0 0 0 0 0|0
H 12 180,000 15,000 4 | 4 4 00 0] 0 0 0 0 0|0
| 12 216,000 18,000 4 | 4 4 00 0] O 0 0 0 0|0
J 12 156,000 13,000 4 | 4 4 00 0] O 0 0 0 0|0
Totals 132 1,971,000 14,932 44 (44 | 44 0 | O 0, 0 O 0 0 0 0
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