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(copy g ) 23 43 34
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Q) (B)

( ) 92B 80

TV 84b 72
82 96B

70B 44

68 58

56b 42

56B 34

50 40

46B 26

TV 40 50

copy testing research
(copy g ) 32B 14
(visual) 26B 12
A/B( ): 90% , a/b( ): 80%
< 3>

(Humorous) 41 38 44

(Original/unique) 27c 36¢ 18

(Way it was produced) 24 22 26

/ (Visual/overall look) 24 30c 18

(word, (Simplicity of it) 23 20 26

copy) : v (Get your attention) 19 24 14

(Straightforward/to the point) 17B 8 26aB

(Like music) 14 18 10

(Use of celebrities) 14 10 18

(Fun) 13 12 14

(Right choice of characters) 12 14 10

(Emotional) 11 12 10

(Memorable) 8 12¢ 4

(Purely entertaining) 7 4 10

( (Believable/credible) 6B 0 12aB
) (Intelligent) 5B 0 108
A/B( ): 90% , alb( ): 80%
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