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“If the 20th century was known in marketing circles as 7} it} 1 7kt Tk HALE E AlY2AZE vt o
the advertising century, the 21st may be the advertising (ZenithOptimedia)2t= HEZA| A (Publicis) #1L3]A} 1
measurement century.” SAA 3% Atete] mAIHES|AE Sick 2011 A&
(‘OIS PAHME 21M71E Z1ol M7I2 LT UACE H3Egh A2 S EH, 20008 0)lA4] 20109 Atolo]l AlA| Far
B, 21M7I= Z1 ZHo| AI7|7H E ZHOICE” New York Ml 3,71901 Srajo]A 4,488 Tajz Z74ct Thut o]
Times 2007.2.22) AL didole AR, ZAA, e TV, =4, £9, 18
3L QIEHY] 77) wiARte] ZFFE o nRE T uke) wiHE
6\d A 7 B2 vj=YA AAe AFE 29| ARl Z3HePH FHE Fojdth,
), o]} RiE ojopr| = o FEOR R 2 jir, AL n|Hoi Atzolle o] 1087He] wiAd Fx
21417] A 109 717kl AlA FaA o] Golit FA] ¥ H7F yep Qledl, FAIE 271 $18i 2000, 2005, 20109
St= 3A F 7HAole}, shubs dofl 283 wEEI= 7] o] 3/ A%, 67H(AE, FA = AR 5 A A
AR oA a1, T2|al PREIGY] avEAo] mjf- 71a TEEAED)E BY (F DI Zr 7P S7He0] 2 v
o Al R = EEe ourt §E et Ae AL Z 2 2% A 14.4%= EOY 12.2%} Z5
Accountability, & A< Al Aol et 3 E= A Ak 202 TV 8.7%, <9 1%, 34 0.2%2] +oltt,
oo}, 7heks] e Fare] Fatof gk ax Ay 20| Af-&o] 71t wol Eol& A2 QA AR} A=
ot EAE JIHUY 3T Adn| o] Sate] wat d A A 15.5%4 AR, oA & o SQuiAle ok
&L= AlSESlE:. al#) s-dHk|Clel= JElPR S of H7lol= Mg Alojth, ot £& w1 A 2 ZA7H
Uzl £2] A 2 22 lo] aB=A &= 2o ¢l Uik ohE obd SomiA| Fara ol it Argo| it
A =Hdek 22 HH EAE AnSA | Aot o] ¥} N -
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(& 1) MiA| oI 2H) HRE. 2000, 2005, 2010 (Er91:%)

oH 2000 2005 2010 zg)?g/a(glo

QIMOH|(AIZ, BIX]) 468 422 313 —155
v 36.1 37.0 39.8 +3.7
2| 89 84 72 —1.7
=Ll 0.3 0.4 05 +0.2
QIE{L 22 55 14.4 +2.2
29| 57 6.4 6.7 +.0

o= &Ll 34 46 +1.5

g2 5.6 6.5 6.4 +0.8

U= 12.1 13.2 12.4 +0.3
M7 ZH|(X$) 3712 4138 4,448 ——

* XI&: ZenithOptimedia ZTH| Of1= 20113 10R0|A] &

HH= MA| S2210A — 0|52 thE
FHAJC 2= P23t e|PalA ol g4F T
PV 120 S5, 48 ohish A T0et W Ak
UKL ¥t S99 2423 Sl B
W ‘Daily Effective Circulation’, H¥3lH ‘14 S8%
ofek 2 4 9tk &, ofH SUTLE B 4 Y= F
ZFolrh, A5 Bl 7h AA 1 FuES &
oha} & 4= 9)=(Opportunity to See) Abgh
H TVE A 71 AAREA 71 A E /\}E Es
Az, ARFAE Wi Sy a5 ofg D2l 8l
1 8 Z4F AFSATE 2AF 50| SlojA, FE B1
v ARE AASA B 7jEe s A0 Qleh 214
717} H&F A YouTubed] 7S ZA1 AR 27}
L= At B Qi)

AEE Bl EY gxo] AT o] ff ST Ao
‘Eyes On'olztal R=2H ZoFuFof fgt 2AMTA| S
Z40) o] ito| 7jERLEL G o] BA S Slii=0 = 2 Z )
St ZAFL), o] ZAR= 20108 ©]% ‘TAB Out of Home
Ratings' 0 & 0|22 v}
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7bs]| o= SolduAel BE Al FolEU|= o
o 6l SolRaAle diEele A5 7P 0389
118 3](Outdoor Advertising Association of America)
E £94 OAAAOM. OAAA Z9-e 1891d0]H, || o
o2 v A& 1925W o]t} o] Hief 193340 A

(32 2) 0= Sy 3 | 48

Olilid

OBIE o
AWARDS TABL=

0| H3|M(HER) AF TAB7t 20125 E| SAIZOR 0|F X|0of A=t

29|30 Al 21

(a3 3) 0= SLl&1H| FAMl. 2002—2011 (EH2L: 10249)

$8
$7

$6
$5
$4
$3
$2

$1
$0

03 04 05 06 0O7 08 09

(E 2) 37tX| B7e| WUH=

=El Bulletin 14x48 4.26x14.6
IAEH Poster 12'3'x24'6" 3.7x7.5
FL|O| TAE{  Junior Poster 6'2'x12'2" 1.88x3.7

Traffic Audit Bureau(TAB)7} $l=tl, 3 (52
ojgi A HE 4= Ut st Y2 SoIF e} AF T}
Wt zAfolot, Fa, FAIAL W LQu ALY 3xF=
TFREAeH, SofuiA] FuiRE Q5] A= E AlSett
A At DECE HEZ TAB7} 7iet £9a aatx
HHAlo]qlch, DECE tAilsh= AM2e 2ARAS AR
T TABoJt}, o] 7|7 M2 S8 2ALY| o5&
Eyes On© 2 1€ TAB Out of Home Ratings® HMHEI=H,

N

]_

1 olfr= S2Ea 34 7|80l 2 o 293 dEE A
o2 Hopy| e, 2L EuriA] vhElh (3" 2)

o= SoFatHls Iy vk /e di2 2002-2011d
€1 109 Atoleofl 5294(2002) EollA 7322007714 L2
Wit 200899 2 HelH = st o] % STt &
TRl ok, vl A Fare|oflA AAA| sk vlel 2
2.2%°14 2.6% 4=oltt. <19 3)

(¥ A HEo| 5933 s UHE
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Number of Out of Home Displays (2013)

Billboards Street Furniture Transit Alternative
Bulletins Bus Shelters Buses Cinema
158,868 faces 49,082 displays 205,426 faces 17,800
Digital Billboards Urban Furniture, i.e. Airports Digital Place—Based
4,000 faces Phone Kiosks 68,560 faces 300 networks
Posters NegRlbcks Subway & Rail Arena & Stadiums
165,606 faces Shopping Malls 184,078 faces 1,352
Junior Posters 308 disgis Truckside / Mobile Interior Place—Based, i.e.
33,336 faces 10,593 vehicles Convenience Stores
Walls / Spectaculars Taxis / Wrapped Vehicles :g:tltazgﬁtzs e
4,029 faces 46,194 vehicles
Exterior Place—Based, i.e.
Airborne
Marine

Resorts & Leisure

(Billboards), A7 F+ZE31(Street Furniture), 753 A, DECO] A} tiARS 184 oA m|=29] Al %)
3(Transit) 9 7|EH(Alternative)®] ¥] 7HA| 2 tfj-Es}kaL Qo] Z3tE o] ek, &, AP ASE % EAE QAEEA
Ak, 23 ¥ 7] dfREE ThA] AR Zlo] Uk gl 84 A27} HE8)
M7t BAIEY Qo HEEE oAl ZHAZ YR e A4, o WAES 84 #igtol ot 2AF ARE 1A
o, 2 oAl 74A] 7k 7hE w2 ZHo] Eed, ZAH A A st di-gal fteuk SejuiAlE At 700 Wzt
9 o] ZAERY|, (F 2)¢F 2t L4 AmHol AAsHA 23, f&7, 7' £ s
UE5tH ABCRAE B4 Z2Y A ARE F7HL,
DEC (Daily Effective Circulation)2| S£AlIE 214|710 EoletA= dAEH SAt gt ARE F713)
1933 TAB Z o|F 709 |zt &e)4x aa=74 9 ot TVY 9= AIE wlE] ZAlo|A PeopleMeter, & 7i
7)1%0 2 o]gs) & DEC7} Al ekdL FAiQl7)? A AHE ZA AR Al o2 BHYRIAL, vl= Nielsens 3

r i
- t |

Bus Shelters

. -

Digital Billboards

In—Flight Advertising
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(& 3) 2221 mjH ESFE T=. 2013

weC Bilboards (7I=: H. &) 2 T8l %
== Bulletin 158,868 43.4
CIXgYEE Digital Billboard 4,000 1.1
ZAH Poster 165,606 453
Lo ZAH Junior Poster 33,336 9.1
MM E4 fd  Walls/Spectaculars 4,029 1.1
2%l 365,839 100.0

HA HFE Bus Shelters
ZA =S (o)

Mgt 7|2A3 Phone Kiosks

FATAE Newsracks
AT = Shopping Malls 30,532

s ns Transit

HA Bus 205,426
=28 Airports 68,560
XH/A= Subway/Rail 184,078
2 =H/OHp Truckside/Mobile 10,593
EHA| (&} X12H) Taxi Wrapped Vehicle 46,194

7|E} Alternative

== Cinema 17,800
CIXE, EX &A* Digital, Place—based* 3007 UEY3
a71% Arena/Stadium 1,352

S, SF "A* (o)
moly, dAazy Mg, 23

(Convenience Stores, Health Clubs, Restaurants/Bars)

22|, EF HA* (oll)
S27| W, MEf 2|=E 2 2f|X (Airborne, Marine, Resort & Leisure)

* placed—based & EXH
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T4 (“Below the Line”)7} EHoj#2}7] 41H4A 7] mjAA
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Ql0{o} k=6, 0] Xt=20l= Reach &

20| ¥1E Zint Hi= Aol

RIZE7t AO{OF St
6. 22 854 : TAB Out of Home Ratings Xt2= A 2
ofl k2t 40| CI2 S| X&0| 7HsaHok Sict,

ol2|3t 7|2 Y3S FAH R AlFslr| A= thE
A 22 47 231 EFo] AsHA =i

A= 54/2YAE] 4+(Circulation). °] Az 4T
AX Hzol wEH (Department of Transportation)ofA]
dojA ZA8] thE7| = jit,

EA= 7MAA ZAH(Visibility Research), 7hehs] wa}
H g e $A/HPAE dollie ZAEA, 53 Al
oA, AlA 4, Hloly 2d A4 AE7brt st
T3 (IE 6yollA] Hizol 7t SoPFaEe gt o At
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(a2 6) 7 E =Fo| ZsH == oz 71X 221, 72|, 37|

1) FORMAT AND 5TE
Formanisios marisn most when wsil o
in 1% e elbteew posBoA aed ditince

Bulletn®
100 &8
— | Pt ]
Foromd o
L B ]
T
54

3 SETL 1N RELATION TO DESTANCE

Mioar wremy e loced Bt the opteen
datance for ther sioe:

won T d) SEDE OF BOAD
—— Bulbegin Siche of Rosd
ity most whan

format snd distance

:m H Y CONELEM
_—p | Fooe

1 DISTAMCE BN RELATION TO S2E

Tha iole of datsnce really matzen when
EaamEreng onet fomman

a 5} PARALLEL POSTION
Th fenpacz of
e alil powtion

125k

=

Bullgtin
=) ] 55 o gl et
Bullatin |
4
ot m——————
L= Buillatin

o Out of Home
* iliniing in isratiorn roprssant. hs ey sips ol M 1 48 Rat.‘ngs

TAE 7H Bl&
2) TAE7)T A9 BA. FYE 7 Bl &S 47
flafAl 1kate] A e

3) A= A (EF=Z7)) BA. 22 #A4E7)dd A

of wet dei = 7HA HlE

4) E24 92 =29 HH, 937, 7] $J2)o) wat

gt 7 ElE

5) B3 912 of R By AR A7F FAK A 17t

o= 2fo]

W= €29 SFE dF AYthis AR Q-
SASHA 27 3lolch MA| 3 AAret 3 A= A
2 Sl @A He Amolch ok stushue] &
FE9 WA 7 & AL LA7F BT,

YA = =23} 8% (Reach & Frequency., R&F)ol| T3t
Am7h qlojof "ot 2w 524/ 2P F3 AEA]

PIZAN (A4 2013 03 -04]

Marketing Accountability
Partnership

Micromeasurements Perceptions Research
Solutions Visibility Services

t Research ‘
ata

D:
Peoplecount Integration Mediamark
Research

Telmar Peaktime

/=2 ol et AA=7} Qlofok R&F Al4to] 7hs5tet,
Uk oj2fet A=} LA =21 EElo] AAEA} 374
E7HIADE AR 2 TA AFEE AP ©
= BAIEE Ao <" Tyolet, 7hed AAFAA & 5
=o| E3i=F AAK(Traffic Count), £3§ AlH|o](Travel
Survey), 7FX A ZAHVisibility Research)2] 3714 A&
£ 533t dlole & (Data Integration)o] o]Fo]Z| 1L,
I A3 vpAY A stE YA (Marketing Accountability
Partnership)o| o|Foixth= Zo|t}, o]d d-S sl 374
AT ZARAE L-83tth= ddo|tt,

o|gA sjA ZRAES A&t A] 5 Thof| ET|o] w|=
SO viAlE AFuAY tEele ARE ZFA =HA
o}, 8|3 ik A} e BAYY] o= st 9%
17} ofe} ofol viA e Ag GAZRE Z3EE= S
mj A o) 2] 5 AA|EHA H e, a0



